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Today the Global Apparel Market is worth $1.34 trillion a year in retail sales, projected to grow to reach S1.4
trillion by 2025, with almost 75% of the world’s fashion market concentrated in Europe, USA, China and
Japan.

Fall in prices, quicker production rates and easier access to fashion (fast fashion), has meant that fashion

o
F re m Ise iS now more accessible to the common man than ever before.

Taking a look at Europe, for example, studies have shown that the percentage of clothing bought by a resident
of the European Union has increased by 40% in just a few decades, with the current spending average of
about S782 per year per capita.
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https://www.thegoodtrade.com/features/what-is-fast-fashion
http://www.europarl.europa.eu/RegData/etudes/BRIE/2019/633143/EPRS_BRI(2019)633143_EN.pdf
http://www.europarl.europa.eu/RegData/etudes/BRIE/2019/633143/EPRS_BRI(2019)633143_EN.pdf
https://www.business2community.com/fashion-beauty/30-shocking-figures-facts-global-textile-apparel-industry-01222057#hBWEEKFemo8cCM9Q.97
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But at what cost?

The clothing and textile industry is the second largest pollutant in the world (following oil) contributing to
10% of global greenhouse gas emissions.

Reasons which cause concern include

e Abuse of natural resources (land, water and an increased use of chemicals and pesticides) for the
production of raw materials at a faster rate..

e Manufacturing and finishing processes such as spinning, dyeing or giving the fabrics strength and shine
are energy-intensive processes in which large amounts of water and chemicals are used.

e Most textile raw materials and final products are imported into the EU, which means long delivery
routes.

e Consumer User Pattern
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The global environmental impact of clothing in Europe is high, almost accounting 2% to 10% (depending on

the type of impact), estimated to increase atleast by 50% by 2050.

The ‘Big 5 combined, Germany, the UK, Spain, France, and Italy, produce and consume a much greater
quantity of clothing than the rest of the EU, and as such have a much higher environmental impact.

Studies examining the clothing waste disposal across countries of Europe have shown that the countries
found to be discarding the greatest quantities of clothing, per capita, are Italy, Spain, the UK and the
Netherlands. Spending on clothing per capita is also highest in Italy.

Findings also include

e Behaviour change amongst consumers can make a big difference to the environmental impact of
clothing.

e Reducing clothing in residual waste is a key area of focus.


http://www.europarl.europa.eu/RegData/etudes/BRIE/2019/633143/EPRS_BRI(2019)633143_EN.pdf
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Studies have further shown

e Behaviour change amongst consumers can make a big difference to the environmental impact of
clothing.
e Reducing clothing in residual waste is a key area of focus.

Various ways to address these issues have been proposed by the European Union, including developing new
business models for circular fashion and attempting to sway consumers from their traditional choices and
behaviours towards more sustainable options.

Adopted by Europe in 2018, the system of circular economy (Inspired by the natural lifecycle) promotes
Reduce, Reuse, and Recycle.
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What does this mean when we extend it to the realm of fashion? How do we reduce waste and keep
materials within the consumption and production loop for as long as possible? How do we maximize the life
cycle of products? Would redesign be a viable solution? Would the use of recyclable material help?

How do we empower second hand and reselling platforms? How do we work towards making a positive
impact on the environment? And most importantly how do we ensure that their quality is second to none?
Can design be used as a tool to inspire, create awareness and change perspectives?

Brief: Design a Fashion Hub to sensitize the community about the increasing negative effects of fast
fashion, and the dire need to adopt a sustainable lifestyle.
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Vision

Of being able to use design
as a catalyst to create
awareness.

Quality

Demonstrative of
sustainability

O

Function

To be a combination of complex,
collaborative spaces of commercial
activity and learning

Balance

Between a human - centric and a
techno- centric solution for the
modern consumer.

The following objectives can be a point of beginning
to conceive this design. Participants can assume
their own contexts and users before initiating their
design process.



The following programmatic outline is recommended for this challenge. Participants are recommended to craft a
schematic programme based on these given segments or they can propose something new altogether.

Program
Outline

L YN

Retail Learn and Create Community More?

Workshops, Small
manufacturing studios and
spaces for exhibits

Flexible spaces to host
commercial activities

Spaces which promote a What makes your solution unigue and
sense of community sets it apart from the rest ?

UNYT | competitions.uni.xyz
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Milan, Italy

Alan Garner said “speak English, kiss French, drive German, and dress Italian”. \World renowned for its high-quality craftsmanship, sharp tailoring and luxurious designs, Italy has
been leading the Fashion Industry since the 11th century. At its core is Milan. Hosting a fashion week bi- annually, each autumn and spring, Milan welcomes the who's who of
fashion in an aim to showcase their new collections ahead of when they will be available for purchase.
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Italy

’

Milan

Last September sustainability and minimalism came into sharper focus at Milan. Exhibitions spoke about increasing transparency in production and about the rise in conscious

consumerism. While some see Milan's fashion week as superficial frivolity, it is not all fun and games. In

fashion,

it has come to be a key event to promote sustainability in

recent years,

especially with a focus on luxury products.
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https://goo.gl/maps/XCgN1GYk9GR7pyKc7
https://goo.gl/maps/XCgN1GYk9GR7pyKc7
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You have to deliver an architectural outcome on the following site, based on the given outlines.

- Recommended number of boards/sheets - 6 boards/sheets. — [ 2362px x 3544px ] or [ 400mm x 600mm in 150 dpi] in
portrait digital format (JPEG). Minimum 3 boards/sheets & no maximum boards/sheet limit.

« Each image should be less than 15MB

* You can find the preset PSD, Al and INDD template files in the ‘additional resources folder’ and here.

This additional resources folder contains: FAQ Questions, High Res maps, Street images and CAD file of the site plan.
Minimum requisites are sheets/boards + Cover image containing:
This is the link for new file sizes, here.

- Site plan (Compulsory)

- Key conceptual sections x T (Minimum)

- 3D views x 4

» Cover image/Thumbnail of size 2000 x 1000 px or larger in aspect ratio 2:1.

- Floor plans, images, sketches (if any) can be added to support the entry in the form of additional images.
- Answer 6 FAQ questions in the discussion section as given on the ‘additional resources folder'.

+ The team limit for this competition is 4 members maximum.

+ Use exploded views to discuss multi levelled conceptual models better.

+ Ensure that the final sheets which are submitted do not include your name or any other mark of identification.
+ Mention sheet number on corner of every sheet.

+ This is a design ideas challenge only. There is no built commission/realization is associated with the problem
+ Plagiarism of any idea / form / design / image will be disqualified with a notice.

Registration page here: https://competitions.uni.xyz/weave/info/about

Submission Deadline: 4 Aug, 2020
Submission closes this day.

Public Voting begins: 4 Jan, 2020
Submitted entries are open for voting.

Public Voting ends: 19 Sep, 2020
Voting ends on this date.

Result Announcement: 1 Oct, 2020
Result day!
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https://drive.google.com/file/d/1msGAOGYAwt65kjE41iO-MscQEnpE5pCA/view
https://drive.google.com/drive/folders/1kTLGYZaKkPT-5RCV1tcztl7Vgwb5DHcf
https://competitions.uni.xyz/weave/info/about
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Grants of up to a total of 20,0008 can be
won on this challenge. Learn more about the
full conditions on the competition page here.
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The entries will be judged by an international jury of the competition on the following criterions:

J d o Presentation Concept/Idea Spaces/Programme Design Output
u g I n g The fundamental to a good Quality of thought and How the spaces are The final architectural

entry is a good presentation. intent in pre-design phase. calculated and ordered. outcome of the solution.
Criteria

-0 The judging panel can also add other criterions based on their internal discussions - which will
R_ ﬂ @ 5 be in line with the problem statement. Participants are advised to fulfil above given criterions
S-00 —~ first in their design.

Live fast. Compete hard.

Contemplating on various deadlines to participate? Think no more.

SUBSCRIPTION

UNYT competitions.uni.xyz 14


http://about.uni.xyz/subscription.html

UNYT

About
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Unyt serves as a part of UNI in the realm of typological discoveries. It intends to break the fusion of
traditional design barriers and methodologies by making it a platform for experimentation. It embarks on
mobilizing ideas where creators can elementally question the buildings we create. It is a research initiative
dedicated to providing opportunities for designers from all domains to explore ideas that go beyond the
restrictions of usual architectural discourse.

Queries: support@uni.xyz

Discover other competitions: http://competitions.uni.xyz

Facebook: https://www.facebook.com/unidesigntogether/

Instagram: https://www.instagram.com/uni.xyz/

Discover FAQ's about this competition on our help forum here: http:/help.uni.xyz/
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http://competitions.uni.xyz
https://www.facebook.com/unidesigntogether/
https://www.instagram.com/uni.xyz/
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http://about.uni.xyz/institutionalaccess.html

