Facadesthat tell a story.
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https://valoa.com/media-facade-as-a-playground-for-transforming-lighting/?lang=en
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In many famous cases across the world, digital facades
become the very identity of the building, where they are
used for public announcements, to show solidarity with a
world event, for celebration of festivals, or simply to issue a
message in public interest. Given the right location, they can
act as wonderful activators of an urban space, instilling it
with ever bustling movement. Further, used rightly, a
robustly told narrative through visual aid can be among the
best tools there are for mass awareness.

However, as with any sophisticated piece of technology on
that scale, there are certain drawbacks associated with their
usage, including the high demands for maintenance and its
operation. Their usage therefore remains limited to metro
cities and corporate high rise towers.

competitions.uni.xyz
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The Many Faces of Digital Facades


https://www.prnewswire.com/news-releases/sna-displays-selected-for-mega-spectacular-video-screen-at-tsx-broadway-300851862.html
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https://www.luxreview.com/2015/09/30/aussie-firm-relights-hsbc-in-hong-kong/
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Brief

The challenge is to design a digital facade on the given
building (The Torra Velasca, Milan, Italy) to act as an
activator, for itself and the immediate surrounding, and to
add an additional layer of dynamism and post
operation-hours utility to the building. The facade must
look to utilise innovative details for it to be applied on an
existing building while also taking into account the
building’s usage during day time. A narrative must guide the
design, preferably to be telecasted on the facade itself,
which can be derived either from the local context of the
building or a relevant social message. Details of the
building and the fraction of area to be occupied on its
existing facade by the intervention are stated in further
slides. An important distinction that needs to be borne in
mind is between a media fagade and devices designed
specifically and only for advertising, like LCD screens
mounted on buildings. The former is always a permanent
part of the architecture and its primary function is
architectural.

SWIFT | competitions.uni.xyz
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Dynamic
As with all digital facades, the
primary aim of the design should
be to add velocity to the city's
skyline.

Catalytic
The intervention must be looked at
as an activator of the public plaza
surrounding the building on the
ground as well.

|

Reflective
The intervention and the relayed
narrative should both be reflective
of Milan's immense history andd
built character.

Architectural
The intervention should foremost
be  architectural in nature:

permanent, and designed to be
integrated.

Objectives

competitions.uni.xyz



Design Outcome

Apart from the “soft” objectives denoted previously, the design of the
digital facade must be carried out in two layers. While the first is expected
to be delivered through drawings, while the second may be represented
through renderings, visualisations and such.

1. Design of the Digital Facade

e  The type, size and location of panels to be fitted to constitute all (or
part) of the facade of the building

° Conceptual understanding of the physical structure of the media
facade in relation to the existing facade of the building.

e  The impact the digital facade has on the existing facia of the building,
and how the former responds to the latter, especially considering that
the digital facade would be used only after sundown. Eg: Dichroic
Panels that can be used during both times.

e The usage of alternative energy sources involving minimum
interference with the existing infrastructure of the building. Example:
solar absorbent digital display panels. (No details expected in the
scope of the competition)

2. Narrative of the Digital Facade

° The visual narrative, moving or static to be telecasted on the digital
facade. This could be reflective of culture, context, a prevailing issue, or
anything that adds value to the overall visual morphology of the city.
This can be designed in any form as indicated earlier: patterns, still
images, motion art, a slideshow: anything that is visually engaging
and meaningful.

° It must be borne in mind that the primary function of the digital facade
to be designed isn't advertising, but they may occasionally be used so.

° The conformity and relationship between the narrative and the design
of the existing facade of the building, i.e. if the facade is designed to
cover only parts of the building’s facade, the narrative must be
designed based on that.

° Suitability of the narrative and digital facade for public
announcements.

SWIFT competitions.uni.xyz
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Torre Velasca

The site for the intervention is an iconic building standing
out among Milan's skyline, Torre Velasca, a skyscraper
commissioned in the 1950s, designed by the BBPR
Architectural partnership. The tower was born at the
precipice of the first generation of Italian modern
architecture, while also attempting to stay true to the
traditions of Lombard fortresses and tower. They were
characterised by massive profiles, narrower at the bottom,
and enlarged at the top, supported by wooden or stone
beams, and that is what the Torre Velasca tries to emulate.
The result was a building that polarises onlookers and
critics to this day, with some claiming it as striking a fine
balance between traditional and modern architecture, while
others claiming it to be an eyesore standing out in Milan's
skyline that is otherwise dotted with domes and pitched
roofs. Regardless, Torre Velasca was placed under
protection as a historic building in 2011.

SWIFT | competitions.uni.xyz 9


https://www.architecturaldigest.in/content/architect-massimiliano-locatelli-home-milan-torre-velasca/
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Torre Velasca: Today
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https://www.dearmilano.it/torre-velasca-e-duomo-di-milano-2/
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Site Plan

The Torre Velasca is located on the historic Piazza Velasca in the
heart of the city’s historic central business district, close to the world
famous Duomo di Milano cathedral. For the purpose of this
competition, please note that only the enlarged portion of the Torre
Velasca (highlighted in the diagram above) is to be considered.

Surface Area of the faces for designing the Digital Facade: 3430.2 sq.m. |
Only restriction to be followed: The vertical edge of the digital facade must not be
more than 600mm from the facade of the existing building. The detailed model of

this building is available in additional resources folder (details on page12).

competitions.uni.xyz
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Guidelines

You have to deliver a digital facade on the
following site, based on the given outlines.

» Recommended number of
sheets/presentation images/boards:

5 (Five) of size [ 2362px x 3544px ] or [ 400mm

X 600mm in 150 dpi] in portrait digital format
(JPEG only).

Minimum 3 (Three) & No maximum sheet
limit. Each image should be less than 15MB.
(Do not submit PNG format)

Minimum requisite submission are
sheets/boards + Cover image containing:

- Site plan (Compulsory)

- Key conceptual sections x 1 (Minimum)

+ 3D views x 4

» Cover image / Thumbnail of size 2000px x
1000px or larger in aspect ratio 2:1.

- Answering 6 FAQs *

« This is the link for new file sizes, here.

#The FAQ's have to be answered as instructed
in the FAQ document in the ‘additional
resources folder’.

Deadlines

Discover the competition schedule and
deadlines on the competitions page or on this
link - Schedule.

Resources

This competition contains additional resources
that contains a set of files useful to complete
the competition submission. This folder is made
available on your profile dashboard
automatically as soon as you register,

This additional resources folder of this
competition contains: Submission Format files
in PSD | Al'| InDD, FAQs, High Res maps, High
Res Site Images, Sketchup Model of the
Building, and CAD file of the site plan.

competitions.uni.xyz

+ The competitions is open for students and
professionals from all the disciplines of design.

+ The team limit for this competition is
4 members maximum per team.

+ You can register more than one team but they
have to be registered separately.

+ Ensure that the final sheets submitted do not
include your name or any other mark of
identification. Your submission is linked to your
user account which stands as your
identification.

+ This is a design ideas challenge only. There is
no built commission/realization associated with
the problem.

+ In case of publication in yearbook we will
reach out separately for selected entries.

Pro-Tips

+ Use exploded views to discuss multi levelled
conceptual models better.

+ Mention sheet number on corner of every
sheet.

+ Plagiarism of any idea / form / design / image
will be disqualified with a notice.

+ All the sheets or images will be viewed on a
digital device. e.g. Laptop screen or projector.
Uploaded sheets or images will not be
physically printed for evaluation. The
submission hence should be prepared for digital
viewing only.

+ Submit JPEG images only. (PNG will not
function)

12


https://drive.google.com/drive/folders/1kTLGYZaKkPT-5RCV1tcztl7Vgwb5DHcf
https://uni.xyz/competitions/prima-facie/schedule/schedule

SWIFT

Awards

Grants of up to a total of 20,0008 can be won on this
challenge. Learn more about the full conditions on the
competition page here.

competitions.uni.xyz
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https://uni.xyz/competitions/prima-facie/pricing/awards-fees
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About

Swift serves as a unit block for UNI in the field of transient
architecture realm. It intends to break the fusion of
traditional design barriers and methodologies by making it a
platform for experimentation and conceptual exchange of
ideas in modular, transient and mobile architecture. It is a
research initiative dedicated to provide opportunities for
designers from all domains to explore ideas that go beyond
the boundaries of the discipline and enrich our built
environment holistically; thereby opening up possibilities for
promotion of temporal architecture thought at a global
level.

Queries: support@uni.xyz

Discover other competitions: https:/competitions.uni.xyz
Facebook: https:/www.facebook.com/unidesigntogether/
Instagram: https:/www.instagram.com/uni.xyz/

Discover FAQ's about this competition on our help forum
here: https://help.uni.xyz/

competitions.uni.xyz
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http://about.uni.xyz/institutionalaccess.html

